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QOUT US

Digital Visitor deliver innovative social media
solutions, social media services and video
production services for organisations big and
small across the globe.

Our solutions

and services

will revolutionise

the way you can
communicate with
your audience and
the way they interact
with your bbrand and
website. We make it
easy for your organisation 1o communicate your
message and brand across popular social media
channels 1o raise awareness about you and drive
traffic to your website.

Our solutions have proved to deliver longer
browsing times, greater traffic from social
media websites, repeat visits, higher visitor
loyaltly, increased trust, increased enquiries and
much more...

Whether you're looking to build your own online
community, gather content or simply add to
your current web presence, Digital Visitor has @
solution fo fit your needs....
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vistor 1

Visitor Review is based around 3 key features....

Drive repeat visits and
build customer loyalty by
allowing your online visitors
to follow or subscribe to
your services / products or
even members they are
interested in

Discuss

Engage and interact

with your online visitors by
enabling discussions about
your specific products and
services and providing
them with the opportunity
to talk to you

Gather content such as
videos, photos and text
reviews from your online
visitors. This content

can then be displayed
throughout your welbsite
to encourage bookings

Social media services




why credt
your own-

A simple way of increasing customer engagement
with your business is to encourage customers 1o
spend time on your website. Social media and
online communities are great for doing this and

our easy o integrate Review, Watch and Discuss
features are the most efficient and effective ways to
do this using your own welbsite and brand.

They will make your welbsite “stickier” by
increasing the length of time people spend
on your site, and the frequency at which
they return.

Social media and online communities also
allow you to build a relationship with your
customers, increasing brand loyalty and
frust, whilst encouraging brand advocacy.

At the moment, the KINGS of social
networking are Facebook, Twitter, YouTube
etc but what will it be in five years? Of
course, there is an excellent opportunity for
organisations to find and communicate
with their farget audiences on these already
established social networking sites, BUT are
you missing a trick by not creating your very
own online community, under your own
rand, which YOU control and YOU can
reap all the benefits...

Warner|eisureHotels

EXTLUSIVELT FOR ADULTS
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Cricket St Thomas Hotel, Somerset AA A4
A Grada Il-listed country house in the haart of Somarset LA

A gorgens 1 th-Cantury mansion set in v neart of Samensst's dider country,
Cricke 5t Thamas s noted for ihe glorious mature trees and shruba in i's 46 acres

of Grace -fisted lsaes and

thet2th-Century parish cnurch of St Thomas. WP
both famous and diversa. This stunning -
8 0 the manor bom’ and e this wis the

TNiks was our Iirg visit 10 a Wamer's hoted, and Wiiist we enoyed ine oiner two Inis one was definitefy the Dest.
We were Just In @ basic room but It was ciean, comiorable and had aimost everyiing we needed - with Me
exception of a safe, as | don't ke having to camy my valuables around with me. We had a patio door with a table:
and chalrs outside, which was lovely even lhough we looked out onto a walll We didnl mind as we didn spend
a lot of time in the room during e day. The holel and grounds are wonderful, | particularty enjoyed a couple of
earty moming waks. There was hazy sunshine, birds singing, dafiodds in Jull bioom.... Heaven.

Comments

+ Contribute

Stayed here with friends. We had been before a few years ago and loved it. We were a
Il nefvous recommending Il 10 our IMENds. a3 we Wit mmwﬂﬂm

" changed over he past few years bul our wormks were neediess!

4o Patheram
P oy 300
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The best thing about this holel is its stunning location on a beautiful, 45 acre landscaped
country estate We took up a spedal offer which included the use of swimming pool, gym
and exercise classes.

Your online visitors can
quickly and easily upload
videos, photos and
comments to enhance
your website

You and your visitors can
share content added to
your welbsite with other
social networks such as
Facebook, Twitter, YouTulbe
etc helping to spread your
message and drive fraffic
back to your website

Showing relevant reviews
against your products
and services can quickly
increase your online
conversions

You can download any
images or videos for
your own use in future
marketing

Incorporating inspiring
user generated content
on your website
dramatically increases
the browsing fime on
your site and encourages
conversions
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The Watch and Discuss features form part of

our online community solution. These aim fo
encourage interactivity and engagement with your
brand whilst increasing trust and loyalty.

You are watching...

M Corton Coastal Village, Suffolk
w4 1483 people walching

o Littlecote House Hotel, Berkshire
1,271 people walching

-*’1] ., Bodelwyddan Castle, North Wales
e gl 1,949 people waltching

Watch
'eature

Members can choose to watch your products, services or
members. This then ‘pushes’ information to them via their profile.
For example, if a member was interested in all posts albout Cricket
St Thomas Hotel, any information added about this, such as a
review, a discussion or comment, will automatically be sent to
their profile. This can also provide you with valuable information
for targeted communications.

Members who are “*watching” certain products or services can be
sent a weekly or monthly sumnmary email to encourage them to
return to your website.
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EXCLUSIVELY FOR ADULTS
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A Grade ll-Histed country house in the heart of Somerset

AQOREOUS 19EN-CENtury MANsion S8t n T8 AT of SOmarseTs Cider country,
Crickt St Thomas is noted for the glonous Mmatuee trees and shiuts in 1ts 40 s

o Gencle Ii-listed shes. and givdens, the! 21h-Century parish chusch of 8t. Thomas ¢
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Cricket St Thomas Hotel, Somerset ﬂﬂ |
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Discussions

\Whal's being dscussed in Ihe Communty? Findoulhersl  Top members E-“m ‘I-.i

2> Hotels ov Keop your ey on this
Hene you can diSCUSS YOUr @xpenences St our Nodels 149 41 and

Post Mol

# What are the best activities in June?
Fagod | 1 weeks ago

What Is your favourite Warner hotel?

Bopod | 3 wooxs ogo

Simon Sharp O®r O

NckClkson Q7 O

The best dancing break

Repor | ) woess ogo

Anand Sond Ox On

Enable your customers

o start or join discussions
about your products and
services or wider topics that
can influence your business
and drive new customers

Use discussions to help
grow your own community

Encourage discussions
about your products on
relevant pages to help
foster a greater brand

loyalty

Using 'sticky posts’ you
can deliver important
messages 1o your
community with
mMaximum exposure

Each member can view
their activity feed that
features updates on any
discussion they are a
part of



OPNONS

infegration

There are a number of ways Visitor Review can be
integrated into your website to ensure a seamless

visitor journey.
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Journeys with a thema

We can creatfe a website to match your
brand which links fo all the relevant pages
of your current welsite from a unique url.
E.g www.yourcompanynamecommunity.
com

We can embed Visitor Review seamlessly
within your own website, Our Watch, Discuss
and Review buttons can be added on

any page, transforming your welbsite with
engaging and relevant confent on each
individual page.
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social media

SCIVICES

Digital Visitor also provides expert social media
services t0 help you grow your own online
community and social media presence.

Using our infegrated Visitor Review solution
at the CORE of ALL your social media
activity, the Digital Visitor team will ensure
that your brand and any inspiring content is
sent to as wide an audience as possible.

Sharing content gathered on your welbsite
to other popular social media sites such

as Facebook, Twitter, YouTube and Linkedin
can generate additional visitors to your
website. On average, across our solutions,
sharing just one good bit of content per day
to your company Facebook page will drive
2.5 times your ‘fans’ per month back to your
own community and website.

The starfing
point of all strategies! What are you trying
to achieve & why?

What is currently being said about
you in the social media world?

Who are your
competitors? What are they doing in the
social media world? How can you do
better?

What are the
pbest channels for you? How can you get
your message out as far and wide as
possible?

What are your messages
going to be, reviews, offers, competitions,
videos, articles, blogs, photos, press
releases?

How can you maximise each
of your chosen social media channels?

What do you say on
what channel and at what time?

Real time
monitoring to alert you to what is being
said and advice on how to respond

How much time
should you / can you spend on social
media each month? What resources do
you have/ will you require?

Each month - how
are you doing with your social media
activity? What is working and what isn't?

Once we have created your strategy, you
can either implement this yourself in-house
and do-it-yourself OR we can do it for you!
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Justin Reid, VisitBritain

or Review community solution,

“Using the Visit
we hope 10 take our relationships with
our guests o another level. By providing

an area on our website, under our own
prand, where our guests can interact with
our teams, with other guests like them, Of
guests they have met, we will be able fo

gather invaluable information from fhem

whilst highlighting the vast experiences folgle!
activities we have 1o offer”.

Angela Fenocchi, Warner Leisure Hotels
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Calluson: +44 (0)117 9055 195
Email us: iInfo@digitalvisitor.com

Go online: igi
online: www.digitalvisitor.com
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Connec’r with us:

www.f i
acebook.com/digitalvisitoragency
www.iwi
witter.com/digitalvisitor
www.linkedi
edin.com/company/digital-visitor

WWW
.youtube.com/digitalvisitor



